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With an emphasis on Millennials, promote 
Baker’s Joy in a non-traditional way to drive 
seasonal in-store sales and grow the brand’s 
database. Additionally, a focal KPI was social 
engagement across the key channels we 
leveraged for cross-promotion e.g. Facebook 
campaign app, YouTube recipe videos,
Pinterest campaign recipe Pins, etc.

OUR TASK OUR STRATEGY
Create a Buzzfeed-like personality quiz. We recruited     
9 top-tier foodie bloggers to create sweet treat recipes 
(each recipe was a quiz result), and leveraged their 
social footprint as the primary driver of campaign 
awareness. Each recipe was re-created in the form of 
short videos and featured on Facebook, YouTube, 
Twitter/Vine and Instagram. 

THE RESULTS

SECURED EDITORIAL
• Total blog features: 9
• Total blogger outreach social 

engagements: 21,289*
• Total blogger outreach impressions: 

1,000,000+*

*Impressions earned on blogger social 
channels 

ENGAGEMENT STATS
• Total Facebook reach: 3,000,000+**
• Total Twitter reach: 40,000+**
• Total YouTube views: 15,000+**
• Total YouTube impressions: 61,442**

**Total engagements secured on Baker’s 
Joy social channels: 30,000+

TOTAL IMPRESSIONS
• 4,500,000+

“Most successful B&G Foods 
promo ever!”
- Renee Heath
B&G Foods Digital
Marketing Manager
B&G Foods is a publicly traded food-
centric holding company. 
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